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Welcome back to the AI-Driven Marketing podcast. I'm your host, Laura Meyer. And today 
we're going to dive into a topic that's pretty controversial and creating a lot of buzz, which is AI 
and jobs. And if you're listening, you've been wondering about this. I have a question for you. 
How many times in the last month or even in the last week, have you heard that AI is coming 
for our jobs, and that soon, machines and algorithms will make human workers obsolete, 
especially in local brick and mortar businesses. I was even recently talking to my CPA, and he 
was worried about AI taking over bookkeeping and tax returns, I can't even imagine. But it's a 
fear that's echoed and countless headlines and reports. But is it really as grim as it sounds? 
So, in today's episode, I'm going to share with you my observations on the real impact on AI 
and workplaces. And I believe that it's not quite as worrisome as many of us might believe. 
And it's not about machines stealing our jobs, but it's about machines, transforming our jobs. 
And it's in this transformation that we often find really exciting opportunities for growth and 
innovation. Stay tuned. 	
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Welcome to the AI-Driven marketing podcast. This is a place where we deliver quick and 
insightful weekly tips about 10 minutes or less on what's new and groundbreaking in the world 
of marketing AI. I'm your host, Laura Meyer, a 20 plus year entrepreneur and marketing expert. 
If you are excited about staying ahead of the curve and harnessing the potential of AI in your 
marketing strategies, you're in the right place. Let's go. 	
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So, I get asked probably weekly, will prompt engineering become a job? Will this be something 
that we need to be thinking about for our kids and for our families? Is this something that could 
be taking over the entire universe of having AI as workers? Because they're smarter than us? 
It's not necessarily true. It's just a little bit more efficient than us. Which is true, and how well 
will it be able to mimic human intelligence in the coming years. So, when we talk about AI, as 
we commonly know it, it is a technological innovation that enables machines to mimic human 
intelligence and process information at a level of scale that the human brain simply can't. So, it 
can learn from experience, it can adjust for new inputs, it can perform tasks that typically 
require human intelligence, but it won't replace it. And I'll share why. When we think about job 
automation, a lot of times we can imagine robots replacing human workers on assembly lines 
or automated software doing all the data entry jobs. But the scope of AI tends to be far more 
nuanced and widespread than just that. 	
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So, we work with a lot of brick and mortar businesses, service based businesses, especially in 
the beauty, health and wellness sector. And in that place, AI is making real significant inroads. 
So, if we consider the simple task of booking appointments, and I know I owned a brick and 



mortar business for 15 years, and it was really hard to get consistency within our booking 
process. So an AI powered sales assistant can handle customer inquiries appointment 
bookings. And it's something that would typically need a human receptionist. So if we think 
about the personalized product recommendations, AI can recommend a service based on a 
customer's past purchases, and suggest products they might be interested in. But, and this is a 
huge, but AI is not about replacing jobs. It's about automating certain tasks within jobs to 
improve efficiency and productivity. So right now, we're working with a brick and mortar 
wellness company in California. And I think the team is getting a little bit spooked about how 
well this system can work and how much their day to day tasks that are very repetitive could 
be taken over by AI. But I was sharing with the team that this just frees them up to do things 
that AI can't do, like establish human connections, like call somebody when they reply to the AI 
sales assistant, hey, I'm going in for surgery that requires a human touch and connection that 
they now have more time for. So this is all about how these incredible strides in AI. While 
there's a lot of fear that tends to linger in our collective consciousness, but that as it grows to 
be more powerful, it won't necessarily replace human workers or create this widespread 
unemployment, but it will really tend to free people up to them. They're most meaningful work, 
they don't have to feel so stressed going through this huge task list that they can really work on 
making those connections. 	
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So, you know, AI is not here to replace us or take over our jobs. But again, I want to really help 
us think about what are those certain tasks, the repetitive, mundane aspects of our work that 
could be replaced? And how do we look at that in terms of real terms. So we're also working 
with a local spa, with five locations. And with AI stepping in, there's a time consuming task of 
again, booking those appointments. But rather than the team member who books, the 
appointments have to do all these redundant or mundane tasks, again, it frees them up, they're 
not tied down by scheduling, they now have more time to provide personalized service to 
customers engage with them, forge strong relationships, they can also focus on enhancing the 
customer experience. So if they're looking at the exchange between a customer and AI, and 
they're realizing, oh, this person has a real problem, and they're really worried about their child, 
that was a recent exchange that I saw without a wellness company recently, I had alerted the 
manager and I said, Hey, I probably give this data call, he's really worried about his young 
daughter. And that was just, it freed that manager up to be able to make those phone calls. So 
there's certain level of personal touch that AI for all of his advancements cannot replicate. So 
instead of looking at AI as a harbinger of job losses, I really want us to see it as a tool, a 
partner that allows us to bring our best selves to the roles that we perform. And it's a shift in 
perspective, that's not just important, but necessary, because the truth is, AI is not just coming, 
but it's here, it's open. For the time being everybody has access to it. So it will shift the 
landscape of our work lives. And when we look at it as a way to enhance human roles, and we 
look across multiple industries, but for the sake of relevance, I'll keep my focus on local service 



based businesses, they there is so much of an opportunity for AI to handle scheduling client 
inquiries, things that just again, occupied previously such a huge chunk of staff time. And there 
was a another situation recently where AI took over appointment bookings, but also inventory 
management. So that again, allowed the salon staff to focus on providing beauty treatments 
and advice for their clients. So in all of the examples I'm providing AI didn't replace jobs. 
Instead, it took over the more mundane administrative tasks, freeing up the professionals from 
what they do best, provide a high quality, personalized service that builds relationships and 
drives business. 	
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So I hope this helps share with you why AI needs to be looked at as less of a job threat, and 
more of a productivity enhancing tool that allows humans to bring more of their unique value to 
their roles. And we pull back and take in the broader picture that I've painted today. The idea of 
AI as this job eliminating worry is a little bit more of a myth than reality. And truth, AI has 
enormous potential to transform jobs and maybe replace some jobs. But for the most part, in 
the short term, it's all about freeing up humans to do things that only humans can do. And the 
future of work. And my opinion is not humans versus AI. It's humans empowered by AI. And 
the businesses that can understand this and act on this truth will be the ones that get ahead 
have that as a sort of cheat code in the years to come. So before I close this episode, I want to 
share a resource that I think is going to be really valuable. If you are a local business and 
you're trying to figure out how AI can help you make more sales, I have a free training at 
makemoresaleswithai.com. That's makemoresaleswithai.com. Where we dive deeper into 
these concepts. It's a very short, powerful training in it, you can learn how to utilize AI with your 
own business, transform the roles and responsibilities in your company, and ultimately 
enhance customer service and sales. So head over to makemoresaleswithai.com. And I just 
want to thank you for joining me today. I'm excited to continue this exploration of AI with you 
and I'll see you in the next episode.	
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Thank you for tuning in to the AI driven marketing podcast. Before we wrap up, I just want to 
remind you that you can learn more about how to make more sales with AI by going to 
makemoresaleswithai.com. This is where I dive deeper into the AI revolution in marketing with 
our free training and If you've enjoyed today's episode, please share it with others who might 
find it valuable. And if you can also just take a moment to leave us a review, I would greatly 
appreciate it. Your support helps us continue to bring you the top insights in the field of AI 
driven marketing. Until next time, remember AI is here and it's transforming the marketing 
landscape. Stay Ahead, stay informed, and most importantly, stay excited. I'll see you soon.	


